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THERAPY

FIRST PERSON EXPERIENCE

Kathleen Whyman

Haelan Therapy 
equine session
Not being used to horses, I was nervous 

before my equine session with Haelan 

Therapy founder and Learning to Listen 

coach Rebecca Kelly. And a little sceptical. 

I couldn’t understand how standing 

near a horse was going to help me. 

First, Rebecca asked about my feelings 

and if there was anything I’d like to 

address. I explained that the eldest of my 

two children was being very de� ant and 

I didn’t know how to deal with it. In the 

paddock were two horses. One, Topper, 

came straight up to me and I surprised 

myself by feeling relaxed and con� dent 

enough to pet her. But every time I 

went near the other horse, Bow, Topper 

blocked me and Bow was forced away. 

This re� ected my home dynamic exactly 

–�whenever I focused on my eldest child, 

my younger one intervened. It was no 

wonder the eldest was being de� ant –�she 

felt rejected and second best. Rebecca 

explained this to me and advised how to 

take control and show Topper, in a calm, 

non-tactile way, that she needed to back 

o�  and give me and Bow some space.

My equine therapy session made 

me view my situation in a new way 

–�one that I could understand, address 

and resolve. From being sceptical, I 

now think everyone should try it! �O

Kathleen Whyman is a 
Spa Business contributor. Email: 
kathleenwhyman@leisuremedia.com

THE OPERATOR’S VIEW

Miraval Arizona

With 65 per cent of Miraval 

Arizona guests having at 

least one equine activity 

during their stay, equine therapy 

is among the destination spa’s 

most sought after experiences.

Designed by director of 

equine programmes Wyatt 

Webb, the classes complement 

the workshops, meditations 

and treatments the spa o� ers. 

“Our guiding purpose is to give 

our guests the tools to live a 

more balanced, present life,” 

he explains. “Many people have 

said that equine therapy has 

made a di� erence. They’ve 

changed careers or stopped 

being doormats for other people. 

By looking at and evaluating 

their own stories, they realise 

that’s what matters in life, not 

the stories told by others. The 

work’s very empowering.”

It’s Not About the Horse, a 

US$150 (€133, £119), 2.5-hour 

session, is the most popular 

of seven equine courses. This 

involves tasks such as picking 

up the horse’s hoof or walking 

it around the ring, allowing the 

horse to sense the participants 

energy and help guests break 

down learned human behaviour 

and barriers. “Guests seek it 

out because it leaves them 

feeling more in tune with their 

inner selves and emotions,” 

Webb says. “They gain more 

con� dence in themselves and 

their abilities to communicate.”

Also popular is the US$75 

(€66, £60), 2-hour Unforgettable 

Canvas class where guests paint 

onto the horse, encouraging 

in-the-moment creativity. 

The more intense Miraval 

Equine Experience Immersion 

devotes four days to helping 

guests discover their authentic 

selves. They spend three hours 

each morning with the horses 

and three hours in the afternoon 

in group processing sessions. This 

is priced at US$650 (€574, £510).

They gain more confidence 
in themselves and their 

abilities to communicate

Up to 65 per cent of guests 

have at least one equine activity 

during their stay at Miraval

Wyatt Webb designed 

the seven di� erent equine 

therapy courses at Miraval 




